
 

 

 

 

 

 

 

PROGRAMMA SVOLTO 
 

ANNO SCOLASTICO:   2018/2019 

 

MATERIA: INGLESE 

 

INSEGNANTE: M. VASSALLO 

 

CLASSE: 4A/B  

SETTORE: SC 

INDIRIZZO: SERVIZI COMMERCIALI E TURISTICI 

 

NUMERO ORE DI LEZIONE SVOLTE:  79 

SUL NUMERO CONVENZIONALE DI ORE PREVISTE:  99 (33 settimane x 3 h settimanali) 

 

 
(da far firmare per presa visione ai rappresentanti degli allievi) 

MODULO 1 

Titolo: British Isles 

The British Isles 

Climate and Physical features 

One Kingdom, four nations  

British towns and cities 

Tourism in the UK 

 

MODULO 2  

Titolo: London 

General features  

History 

How to get there 

How to get around 

What to see 

What to do  

What to eat 

 

MODULO 3 

Titolo: UK social and political institutions 

The UK system of government 

The separation of powers 

The UK Parliament 

The Crown 

The government and political parties 

 



 

 

 

 

 

 

 

MODULO 4 

Titolo: William Shakespeare 

Life 

Plays 

The Shakespearean theatre 

Romeo and Juliet: plot and themes 

The old and the modern Globe Theatre 

 

MICROLINGUA TURISTICO 

MODULO 5 

Titolo: E-mails 

Main components of an e-mail 

E-mail addresses 

Words, structures and functions 

 

MODULO 6 

Titolo: Enquiries 

Words, structures and functions 

Business communication: phraseology 

Written production 

 

MODULO 7 

Titolo: Business letters 

A typical business letter 

The parts of the letter 

Main components 

Additional components 

Letter of enquiry 

Reply to enquiry 

Business communication: phraseology 

 

MODULO 8  

Titolo: a tourist destination - Liguria 

Cultural and historical aspects 

Location 

People 

Physical features 

Climate 



 

 

 

 

 

 

 

Tourist attractions 

Events 

Cuisine 

 

MICROLINGUA COMMERCIALE 

MODULO 9 

Titolo: Home and international trade 

The contract of sale 

Import export 

Customs procedures 

Trading blocs 

 

MODULO 10 

Titolo: Business organizations 

Private and public enterprises 

Sole traders 

Partnerships 

Limited companies 

Cooperatives 

Multinationals 

Franchising 

 

MODULO 11 

Titolo: Marketing and advertising 

The role of marketing 

The marketing mix 

Market research 

Market segmentation 

The electronic marketplace 

Advertising 

Trade fair 

 

 

Savona, 7 giugno 2019 

Allievi 

_______________________ 

_______________________ 

 

 
Il docente 

 
____________________ 

Per presa visione: 

Il Dirigente Scolastico 

____________________ 
 

 


